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2 arolwg craidd gydag Ymwelwyr a Masnach
2 core surveys across Guest and Trade
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Chwech math agweddol Bwyd a Diod Cymru
Welsh Food and Drink Six Attitudinal Types

o

Adventurers Rood Lovers Healthy Lifestyle Busy Lifestyle Ethical Eaters Traditionalists
Unique experiences The ritual of cooking Health and Speed and Susi.cinabilily‘and Familiarity
and variety and quality wellness convenience ethical sourcing
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Cyswllt @ Chymru — mae chwarter o ymwelwyr Saesneg yn teimlo’n
rhannol Gymraeg
Affinity to Wales — a quarter of English Visitors Feel Partly Welsh
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Cymreictod wrth Wasanaethu Bwyd...
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Welshness in Food Service...

715% are more likely to visit
if there is a strong
Welsh offer

® 00 o
St 25%
are less likely to visit
if there is no Welsh offer

think it's important that venues
have a good range of dishes
with WELSH INGREDIENTS

7 30%

want more WELSH
included in the menu
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think it's important that
venues have a good range
of WELSH DRINKS
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would pay more
for a WELSH DISH



Mae cynnig Bwyd a Diod Cymreig yn bwysig i ymwelwyr....
Offering Welsh Food and Drink is important to Guests....

think it's important
that venues have
a good range of
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Mae’n dod yn bwysicach fyth i gael dewis da o brydau wedi’u gwneud a
chynhwysion Cymreig dros gyfnodau’r ymchwil...

It is becoming significantly more Important to have a good selection of dishes
made with Welsh ingredients over the phases of research...
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2 Cefnogi’n lleol, Economi
Ffermio
Support Local, Economy,
Farming

Cefnogi’n lleol, Economi,
Ffermio Support Local,
Economy, Farming

Cyfoethogi fy mhrofiad

Fresher . W
Enhances my Experience ,& ;

Gwell i'r amgylchedd
Better for the
Environment

Mwy ffres
Fresher
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Crynodeb / Summary

Defnyddio Pecyn
Cymorth
~ LL.Cam

awgrymiadau a
chyngor

Use the WG Food

Tourism Toolkit for
tips and advice
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Pecyn Cymorth Twristiaeth Bwyd / Food Tourism Toolkit

Adnodd digidol ar gael i'w rannu a
chwsmeriaid / Digital resource
available to share with customers

Food Tourism
Toolkit

Ychwanegu gwerth trwy ddisgrifio
cynnyrch a gwell cynllunio / Adding
value through better product
description and planning.

Defnyddio’r ymchwil a'r
mewnwelediad sy’n cwmpasu galw
cwsmer a ymddygiadau gwario /
Activating the research and insights
around customer demand and
spending behaviours.
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Menu makeover.
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Snacks & Desserts
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Cyflwyno’r teulu GI Cymreig cyfredol :
Introducing the current Welsh GI Family:
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Anglesey Sea Salt

Pembrokeshire Early
Potatoes PGI

Cambrian Mountains
Lamb PGI

Carmarthen Ham PGI

PGI Welsh Lamb

Gower Salt Marsh
Lamb PDO

Conwy Mussels PDO

Traditionally Reared
Pedigree Welsh Pork
TSG

25 @

PGl Weilsh Beef

Welsh Laverbread
PDO

Traditional Welsh
Cider PGI

West Wales Coracle
Caught Sewin PGl

Welsh Wine PDO and
Welsh Regional Wine
PGl

Traditional Welsh
Caerphilly PGI

West Wales Coracle
Caught Salmon PGl

The Vale of Clwyd
Denbigh Plum PDO

Traditional Welsh
Perry PGI

Welsh Leeks (PGI)




Sut i ymgeisio / How do | apply

* Gallwch ymgeisio fel:
- unigoliyn NEU
- grwp o gynhyrchwyr.

* | ymgesio mae angen cwblhau 2
ddogfen, un yn Fanyleb Cynnyrch

* Panel Craffu DEFRA — unrhyw
newidiadau i’r fanyleb

* Ymgynghoriad Cenedlaethol (Unrhyw
wrthwynebiadau

e Dyfarnu’r statws Gl

Gall y broses gymryd hyd at 24 mis...
nths

* One can apply either as :-
- anindividual or
- as a group of producers.

* To apply one needs to complete 2
documents, one of which is a Product
Specification

* DEFRA Scrutiny Panel —any amendments
to PS

* National Consultation (Objections / No
objections)

* Awarding of Gl status

The full process can take up to 24
months...

TRADI

SPECI
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- Gofynion Cynhyrchwr Gi-Prodacer requirements

* Ethos cynllun GI'r DU = HOLLGYNHWYSOL
Ethos of UK GI scheme — INCLUSIVITY

Os oes gen gynnyrch statws Gl, yna gall unrhyw un gynhyrchu’r cynnyrch, ar yr amod, wrth
ddefnyddio’r enw cofrestredig, fod RHAID :

- Derbyn archwiliad Gl
- Dilyn gofynion labelu/logos

If a product has Gl status anyone can produce that product provided when they use the registered
name they MUST be:

- Gl audited
- Labelling /logo compliant — when the name is used it must be followed by the relevant Gl logo




Manteision Statws Gl / Benefits of Gl status

P'un a yw defnyddwyr yn chwilio amdanynt yng Nghymru neu ar draws y byd, gall cynhyrchion o Gymru a
statws Gl hawlio ansawdd, dilysrwydd a threftadaeth unigryw eu tarddiad naturiol.

Whether consumers seek them out in Wales or around the world, Welsh products with Gl status can claim
the distinctive quality, authenticity and heritage of their natural place of origin.

* Amddifyn yn gyfreithiol yn erbyn dynwarediad, camddefnydd neu dwyll / Provides Legal protection against
imitation, misuse and fraud.

* Yn farc o ansawdd cenedlaethol / Globally recognised ‘quality mark’

* Yn tystio natur olrheinadwy a tharddiad eich cynnyrch / Gives traceability and provenance credentials to your
product

* Yn cryfhau hunaniaeth Bwyd a Diod Cymru / Strengthens the Welsh Food and Drink identity

* Yn cynnig amrywiaeth yn y farchnad er mwyn bod yn gystadleuol, yn y farchnad gartref ac wrth allforio / Provides
market differentiation to help obtain a competitive edge both for a domestic market and when exporting

» Cysylltedig a chynnyrch gwarchodedig eraill, gyda’r potensial o ychwanegu gwerth, a gallu gosod pris uwch /
Associated with other ‘flagship’ products with the potential to ‘add value’ and command a premium price




WELSH GEOGRAPHICAL
INDICATION FAMILY

There's 2 feast of Genuloely
konic Welsh prodocts, which
enjoy coveted Gl status.
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Diolch yn fawr / Thank you very much

Unhryw gwestiwn / Any questions?

Manylion Cyswillt:
Lowri.davies@totalfoodmarketing.co.uk
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